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25. *XSWD��7DQYL�DQG�+HQULN�+DJWYHGW���������³6DIH�7RJHWKHU��9XOQHUDEOH�$SDUW��+RZ�,QWHUVWLWLDO�6SDFH�

in Text Logos Impacts Brand AttituGHV�LQ�7LJKW�YHUVXV�/RRVH�&XOWXUHV�´�Journal of Consumer 

Research, 48 (3), 474-491. 

 

24. 6DPSOH��.HYLQ�/���+HQULN�+DJWYHGW��DQG�6��$GDP�%UDVHO���������³&RPSRQHQWV�RI�9LVXDO�3HUFHSWLRQ�

LQ�0DUNHWLQJ�&RQWH[WV��$�&RQFHSWXDO�)UDPHZRUN�DQG�5HYLHZ�´�Journal of the Academy of 

Marketing Science, 48 (3), 405-421. 

 

23. Hagtvedt, Henrik (2020), ³'DUN�,V�'XUDEOH, Light Is User-Friendly: The Impact of Color Lightness on 

Two Product Attribute Judgments,´ Psychology & Marketing >VSHFLDO�LVVXH�RQ�³&RORU�DQG�RWKHU�

Sensory ElHPHQWV´@�������������-75. 

 

22. Hagtvedt, Henrik (�������³6KDUHG�$HVWKHWLFV��$�&RPPHQWDU\�RQ�&ROODERUDWLYH�$UW�´�LQYLWHG�DUWLFOH��

Journal of the Association for Consumer Research, 4 (4), 336. 

 

21. Grinstein, Amir, Henrik Hagtvedt, and Ann Kronrod (2019), ³Aesthetically (Dis)Pleasing Visuals: A 

Dual Pathway to Empathy and Prosocial Behavior�´ International Journal of Research in 

Marketing, 36 (1), 83-99. All authors contributed equally. 

 

20. +DJWYHGW��+HQULN�DQG�6��$GDP�%UDVHO���������³&RORU�6DWXUDWLRQ�,QFUHDVHV�3HUFHLYHG�3URGXFW�6L]H�´�

Journal of Consumer Research, 44 (2), 396-413. (Media coverage included Discover, KGO.)  

 

19. +DJWYHGW��+HQULN�DQG�.DWKOHHQ�'��9RKV���������³Art Enhances Meaning by Stimulating Integrative 

Complexity and Aesthetic Interest�´ in response to Menninghaus et al., Behavioral and Brain 

Sciences, 40, 30-31. 

 

18. 3DWULFN��9DQHVVD�0���<DVKDU�$WHIL��DQG�+HQULN�+DJWYHGW���������³The Allure of the Hidden: The Act 

of Unveiling Confers Value�´�International Journal of Research in Marketing, 34 (2), 430-441. 

 

17. Hagtvedt, Henrik and S. Adam Brasel (2016���³Cross-Modal Communication: Sound Frequency 

Influences Consumer Responses to Color Lightness�´�0912 0 612 792 re

W* n

BT4>9668480044>] TJ
 reaChng

�³



  Updated May 11, 2024 

 

11. Patrick, Vanessa M. and Henrik Hagtvedt (2012), ³+RZ�WR�6D\�³1R´��Conviction and Identity 

Attributions in Persuasive Refusal�´�International Journal of Research in Marketing, 29 (4), 

390-394. (Media coverage included The Wall Street Journal.) 

 

10. Patrick, Vanessa M. and Henrik Hagtvedt (2012), ³³I 'RQ¶W´�YHUVXV�³I &DQ¶W´��When Empowered 

Refusal Motivates Goal-Directed Behavior�´�Journal of Consumer Research, 39 (2), 371-381. 

(Media coverage included Forbes, The Wall Street Journal, New York Times, Los Angeles Times, 

U.S. News & World Report, ABC News, NPR, Scientific American, Psychology Today, Fast 

Company, Self, Shape, Men’s Health, Women’s Health, Woman’s Day, Good Housekeeping.) 

Both authors contributed equally. 

 

9. Hagtvedt, Henrik and Vanessa M. Patrick (2011), ³7XUQLQJ�$UW�LQWR�0HUH�,OOXVWUDWLRQ��&RQFUHWL]LQJ�$UW�

5HQGHUV�,WV�,QIOXHQFH�&RQWH[W�'HSHQGHQW�´�Personality and Social Psychology Bulletin, 37 (12), 

1624-1632. 

 

8. +DJWYHGW��+HQULN���������³TKH�,PSDFW�RI�,QFRPSOHWH�7\SHIDFH�/RJRV�RQ�3HUFHSWLRQV�RI�WKH�)LUP�´�

Journal of Marketing, 75 (4), 86-93. 

 

7. 3DWULFN��9DQHVVD�0��DQG�+HQULN�+DJWYHGW���������³$HVWKHWLF�,QFRQJUXLW\�5HVROXWLRQ�´�Journal of 

Marketing Research, 48 (April), 393-402. (Media coverage included TIME, Discovery News, The 

Wall Street Journal, WBZ radio, The Daily Telegraph (UK), ABC news (Australia), Hindustan 

Times (India), Fast Company, myFOX.com, msnbc.com, Science Daily, Yahoo! News.) Both 

authors contributed equally. 

 

6. Lacey, Simon, Henrik Hagtvedt, Vanessa M. Patrick, Amy Anderson, Randall Stilla, Gopikrishna 

Deshpande, Xiaoping Hu, João R. Sato, Srinivas Reddy, and K. 6DWKLDQ���������³$UW�IRU�

5HZDUG¶V�6DNH��9LVXDO�$UW�5HFUXLWV�WKH�9HQWUDO�6WULDWXP�´�NeuroImage, 55 (1), 420-433. 

 

5. +DJWYHGW��+HQULN�DQG�9DQHVVD�0��3DWULFN���������³7KH�%URDG�(PEUDFH�RI�/X[XU\��+HGRQLF�3RWHQWLDO�

DV�D�'ULYHU�RI�%UDQG�([WHQGLELOLW\�´�Journal of Consumer Psychology, 19 (4), 608-618. (Media 

coverage included TIME, Boston Herald, Yahoo! News.) Both authors contributed equally. 

 

4. Patrick, Vanessa M.��0DWWKHZ�/DQFHOORWWL��DQG�+HQULN�+DJWYHGW���������³*HWWLQJ�D�6HFRQG�&KDQFH��

7KH�,QIOXHQFH�RI�,QDFWLRQ�5HJUHW�RQ�)XWXUH�3XUFKDVH�2SSRUWXQLWLHV�´�Journal of the Academy of 

Marketing Science, 37 (2), 181-190. All three authors contributed equally. 

 

3. +DJWYHGW��+HQULN�DQG�9DQHVVD�0��3DWULFN���������³$UW�,QIXVLRQ��7KH�,QIOXHQFH�RI�9LVXDO�$UW�RQ�WKH�

3HUFHSWLRQ�DQG�(YDOXDWLRQ�RI�&RQVXPHU�3URGXFWV�´�Journal of Marketing Research, 45 (3), 379-

389. (Media coverage included 
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Hagtvedt, Henrik (2024���³0RQH\�DQG�0DUNHWLQJ�LQ�WKH�$UW�:RUOG�´ Routledge, forthcoming. 

 

 

BOOK CHAPTERS 

 

Hagtvedt, Henrik (2022���³$UW�DQG�$HVWKHWLFV�LQ�WKH�)XWXUH�RI�/X[XU\�´�LQ�The Future of Luxury Brands, 

ed. Annamma Joy, Boston, MA: De Gruyter, 115-34. 

 

Patrick, Vanessa M. and Henrik Hagtvedt (2022���³7KH�5ROH�RI�(PSLULFDO�$HVWKHWLFV�LQ�&RQVXPHU�

%HKDYLRU�´�LQ�The Oxford Handbook of Empirical Aesthetics, ed. Marcos Nadal and Oshin 
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HagtvHGW��+HQULN�DQG�9DQHVVD�0��3DWULFN�³7KH�/X[XU\�RI�$UW��+RZ�/X[XU\�3HUFHSWLRQV�RI�$UW�6SLOO�RYHU�

RQWR�&RQVXPHU�3URGXFWV�´�SUHVHQWHG�DW�WKH�Winter Society for Consumer Psychology Conference, 

Las Vegas, February 2007. 
 

Hagtvedt, Henrik and Vanessa M. Patrick ³7KH�$UWLVWLF�2UJDQL]DWLRQ��7KH�,QIOXHQFH�RI�9LVXDO�$UW�LQ�

6KDSLQJ�&RQVXPHU�3HUFHSWLRQ�RI�&RUSRUDWH�,PDJH�´�SUHVHQWHG�DW�WKH�Winter Society for 

Consumer Psychology Conference, Las Vegas, February 2007. 
 

Hagtvedt, Henrik, Matthew Lancellotti, and Vanessa M. 3DWULFN�³"I'm Glad I Did" or "I Wish I Had:" The 

Comparative Effects of Satisfaction and Non-Purchase Regret on Future Purchase Intentions�´�

presented at the Association for Consumer Research North American Conference, Orlando, 

September 2006. 
 

Hagtvedt, +HQULN�DQG�9DQHVVD�0��3DWULFN�³$UW�,QIXVLRQ��+RZ�WKH�3UHVHQFH�RI�$UW�DIIHFWV�WKH�3HUFHSWLRQ�

and Evaluation of Non-DUW�3URGXFWV�´�SUHVHQWHG�DW�WKH�American Marketing Association Summer 

Educators’ Conference, Chicago, August 2006. 

 

 

SELECTED INVITED PRESENTATIONS 

 

³6FDUFLW\�&XHV�DQG�$UW�,QIXVLRQ�´�5HVHDUFK�6XPPLW��9DQGHUELOW�8QLYHUVLW\��$SULO����� 

 

³9LVXDO�0DUNHWLQJ��$UW��$HVWKHWLFV��DQG�6HQVRU\�(IIHFWV�´�06,�6FKRODUV��0RXQW�3OHDVDQW��6&��-DQ������ 

 

³$�/RRN�DW�9LVXDO�0DUNHWLQJ�´�'LVWLQJXLVKHG�/HFWXUH�6HULHV��Georgia Tech, September 2019. 

 

³Art and Aesthetics in Marketing,´�06,�7UXVWHHV�0HHWLQJ��3KRHQL[��$=��1RYHPEHU������ 

 

³Art and Aesthetics in Marketing,´�06,�<RXQJ�6FKRODUV��3DUN�&LW\��87��April 2015. 

 

 ³$UW�,nfusion in the Marketplace,´�$UW��0LQG�DQG�0DUNHWs at Yale School of Management, New Haven, 

CT, March 2014. 

 

³$UW�DQG�0DUNHWLQJ�
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                                         MK15201: Consumer Behavior 

           MK15202: Consumer Behavior 

 

Fall 2012                                (Carroll School of Management, Boston College) 

                                         MK80401 (MBA): Consumer Behavior 

                                         MK15201: Consumer Behavior 

 

Fall 2011                                (Carroll School of Management, Boston College) 

                                         MK02104: Marketing Principles 

                                         MK02105: Marketing Principles 

                                         MK02106: Marketing Principles 

 

Fall 2010                                (Carroll School of Management, Boston College) 

                                         MK02104: Marketing Principles 

                                         MK02106: Marketing Principles 

                                         MK02107: Marketing Principles 

 

Fall 2009                                (Carroll School of Management, Boston College) 

                                         MK02106: Marketing Principles 

                                         MK02107: Marketing Principles 

                                         MK02108: Marketing Principles 

 

Fall 2007                                (Terry College of Business, UGA) 

                                         MARK 4100: Consumer Behavior 

        MARK 4100: Consumer Behavior 

 

 
REVIEWING 

 

Journal of Consumer Research (ERB 2015 ± present), Journal of Marketing (ERB 2019 ± 2024), 

Journal of Marketing Research (ERB 2023 ± present), Journal of Consumer Psychology (ERB 2017 ± 

present), Journal of the Academy of Marketing Science (AE 2020 ± 2024) Journal of Retailing (AE 

2020 ± 2024, ERB 2018 ± 2020), Journal of Experimental Psychology: General, Cognition, Journal of 

Experimental Social Psychology, Journal of Service Research, Journal of the Association for Consumer 

Research, Psychology & Marketing, Journal of Advertising, European Journal of Marketing, Marketing 

Letters, Journal of Product & Brand Management, Journal of Marketing Management, Acta Psychologica, 

Food Research International, Association for Consumer Research, Society for Consumer Psychology, 

Academy of Marketing Science, European Marketing Academy, SCP Dissertation Competition, AMS 

Mary Kay Dissertation Competition 

 

 

PROFESSIONAL AFFILIATIONS 

 

 American Marketing Association 

 Association for Consumer Research 

 Society for Consumer Psychology 

 Association for Psychological Science 

 Phi Kappa Phi  

 Beta Gamma Sigma 
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LANGUAGES 

 

English (fluent), Norwegian (fluent), Italian (fluent), German (novice), Spanish (novice) 

 

 

NON-
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 Member of the Board, Norart                                                            June 2001 ± July 2002 
 

Grants, Awards, and Scholarships       

 JM Outstanding Reviewer Award            2024 

 MSI Scholar              2023 

 JR Outstanding Associate Editor Award           2022 

 JAMS Outstanding Area Editor Award           2022 

 JCR Outstanding Reviewer Award            2021 

 Catalyst Grant              2017 ± 2019 

 MSI Young Scholar                    2015 

 Kelley Research Award             2012 ± 2013 

 Research Expense Grant             2012 ± 2013  

 Kelley Research Award             2010 ± 2011 

 Research Expense Grant             2009 ± 2010 

 Graduate Student Excellence in Research Award          2009 

 Knox Scholarship                 2007 ± 2008 

 Comer Scholarship              2007 ± 2008  

 ASF Award               2007 ± 2008 

 Seed money grant from the Coca Cola Center for Marketing Studies        2007      

 %HVW�SDSHU��RYHUDOO��$0$�6XPPHU�(GXFDWRUV¶�&RQIHUHQFH              2007 

 %HVW�SDSHU��&%�WUDFN��$0$�6XPPHU�(GXFDWRUV¶�&RQIHUHQFH              2007 

 Knox Scholarship              2006 ± 2007 

 NORAM Award. Presented at the Nobel Institute, Oslo, Norway                              June 2006  

 Vogts Legat                                                                                      2005 ± 2006 

 Jansons Legat                                                                                      2005 ± 2006 

 Knox Scholarship              2005 ± 2006  


